


WHAT’S IN A DESIGN?

"We don't have a good language
to talk about this kind of thing. In most

people's vocabularies, design means veneer...
But to me, nothing could be further from the
meaning of design. Design is the fundamental

soul of a man-made creation."

- Steve Jobs
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This document is about applying the Radius Brand to our communications. It’s here to

serve as a reference for any Radius advertising materials and communications, whether external

or internal. It describes the advertising strategies and tactics we use to construct our communications

pieces to show the world what we believe in, what we stand for and everything that makes us

uniquely Radian.

This playbook is meant to be a guiding light towards helping us achieving consistency in how

we present our communications and ourselves to the world. The information provided in each

of the following sections should be used as starting points and references in the course of your

creative construction or alteration of any Radius communications pieces.

Our Brand Application Guidelines begin with a section called Advertising. This section describes

the strategic platform Radius occupies, as well as our media objectives. It’s packed with guidelines

and examples on how to create integrated advertising material that reinforces the Radius brand.

Next comes General Communications. Personalisation and customised input is the focus of

this section, with practical, step-by-step templates, examples and guidelines on how to format

the Radius Powerpoint presentation template, as well as how to create your own brand-compliant

email signature(s).

Our last section, Corporate Communications, outlines the issues that must be given consideration

in the broader context of Radius’ brand image, including naming conventions, compliance issues

and corporate reference.
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"Advertising practitioners are interpreters.
But unlike foreign language interpreters,

adpeople must constantly learn new languages.
They must understand the language of

each new product, and speak the language
of each new target audience."

- Jef I. Richards
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This is about applying the Radius Brand to our advertising.

It’s about reaching out to a broad audience that includes

customers, partners and other influential members of the

 Marketing, Incentives, Conferencing and Exhibitions

(M.I.C.E.) Industry.

Our ability to connect with our customers on a personal as well

as corporate level - to listen and act with optimism, inquisitiveness,

vibrance and a ‘good old’ sense of pride in quality service all

factor into that promise. These qualities enable us to aid our

clients in showcasing themselves to their target audiences in the

best possible light.

As dedicated, passionate Radians, we know this about ourselves.

And we want others to know it too.

Our advertising goals are to make sure that they do. They are to

enhance Radius’ reputation, to increase mind-share and to

cultivate customer loyalty by focusing on the promise of warm

service and hassle-free quality we bring to every commission.

OVERVIEW
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Our promise of hassle-free quality is the essence of Radius’

strategic platform. It is the key message that underlies everything

we communicate.

This platform isn’t a set of hard and fast rules or literal messages.

It is instead a framework and strategic guide for developing

advertising that is appropriate to our customers and our goals.

Keep the Radius promise in mind as you develop your advertising

materials in all their creative forms, so that we’re sure that the

message we deliver to our customers is always consistent.

Our experience in the M.I.C.E. industry has shown us first-hand

the huge number of variables involved in every commission and

project. And it’s shown us how to draw all of these variables into

creating a coherent and powerful mirror: one that allows our

customers’ identities to truly shine.

We believe that beauty (whether of form or function) is most

effective when it is, or seems effortless. It lives in the spark, the

moment of recognition that exists in the meeting of minds and

hearts, when everything falls perfectly into place.

This belief lies at the core of the Radius promise to our clients,

and it is from this platform that all our communications should,

in some way, speak.

STRATEGIC PLATFORM
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Our advertising objective is to continue to improve Radius’

reputation and to increase brand awareness and

momentum. Our primary focus will be to improve

recommendation and encourage continued support from amongst

our existing customer base.

As we move both laterally and vertically into new territories,

we’ll also be placing added emphasis on the cosmopolitan nature

of our business, so that “elbow-room” for further expansion

always exists.

Additionally, we’ll be able to extend our reach to those countries

where it is currently impractical to fund print campaigns by using

pan-regional and global online media to deliver our message.

To make certain every dollar we invest really works for us, we

should try to:

Use relevant / ownable units to gain ‘mindshare’
(e.g. same page, every week / month, be it in a magazine
or online publication / portal)

Focusing on the M.I.C.E. industry - not spreading our ads
over a broad spectrum of possibly irrelevant media
properties means that we are seen regularly by a focused,
interested target audience

Using fractional units - spreading our messages across
3 or 4 pages, thereby increasing the chances of it
making a lasting impression

MEDIA OBJECTIVES
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This is the plain, non-dimensional version of the Radius

curve. It symbolises the dynamism and progress inherent

in the Radian spirit. It should never be used as part of the

Radius logo. It is strictly a supporting graphic.

YES

NO

The following are some examples of how you can use the plain

Radius curve in your communications.

PLAIN RADIUS CURVE

DO NOT flip, mirror or rotate the plain
Radius curve.

DO NOT change the spacing or the
absolute positioning of the dots. You
may remove dots in the context of
weaving the curve into subject matter,
but no dots are ever to be added.

When using the plain Radius curve in a photograph, do try to
use it to symbolise the dynamic connection between Radius
and our customers.

The curve may be screened down and can be integrated with
photography to reinforce the message of human connection.
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IMPORTANT! Photography is not licensed for use beyond this guidebook.




